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The terms of the debate changed…



… as did the metric
SDG indicator 2.1.2 



Sustainable productionand 

consumption



• Accelerate the shift towards SCP, supporting 

regional and national policies and initiatives.

• Contributing to resource efficiency and 

decoupling economic growth from environmental 

degradation and resource use, while creating decent 

jobs and economic opportunities and contributing to 

poverty eradication and shared prosperity.

• Mainstream SCP into sustainable development 

policies, programmes and strategies, as appropriate, 

including into poverty reduction strategies.

• Support capacity building and facilitate access to 

financial and technical assistance for developing 

countries, supporting the implementation of SCP 

activities at the regional, sub-regional and national 

levels.

• Enable all stakeholders to share information and 

knowledge on SCP tools, initiatives and best practices, 

raising awareness and enhancing cooperation and 

development of new partnerships – including public-

private partnerships.





 Diversity of exchanges
 Diversity of Agroecological 

Channels
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Public procurement
Home/office deliveries

Events (festivals,..)
Export

Processors
Internet sales

Barter /Exchange
Box-Scheme

Wholesaler
Cooperatives

Small shop
Consumer clubs
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Specialty shops
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Farmers’ market/ eco-fairs

Self provisioning

Connecting to markets and 

(re)localizing…
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Uganda FreshVeggies Ltd.

Namibia NOA PGS

Mozambique Earth Market

Kazakhstan Akmola Traditional

France Ici.C.Local

Ecuador Canasta Utopia

Colombia Familia de la Tierra

China Shared Harvest

Chile Kom Keylluhin

Brazil Sateré-Mawé

Bolivia Tarija PGS

Benin Songhai Centre

Self provisioning Agroecological channels

Conventional Channels Non-monetary Exchange



Innovation is a collective process – not only a new 

technology!

 An innovation is a journey (Van de 

Ven et al. 1999)

 “An innovation occurs when new 

ideas, new technical devices or new 

forms of organisation meet their 

users” (Joly 2011). 

 “Innovation is not simply a 

technology (or a technical object), it 

must be the reorganization of 

institutions, organizations, value 

chains, businesses to enable actors 

to innovate on their own terms” (Felt 

et al., 2007)



The linkages between innovations and markets – not 

only commercialisation of new products

 Markets are : “the collective devices that 

allow compromises to be reached, not only 

on the nature of goods to produce and 

distribute but also on the value to be given 

to them” (Callon and Muniesa, 2005). 

 Re-organization of rules and re-allocation of 

responsibilities between actors provides

space for innovation through markets.

 Institutional Innovations are new situations, 

not necessarily new knowledge (or 

technologies).



Innovations in certification
 The focus is on an alternative form of 

certification (based on free or low-cost peer

review) and farmer-led experimentation

 Begins with partnerships between between

farmers, consumers and intermediaries

(including service providers, organic

movements)

 Uses local and national knowledge (and 

harmonized international organic standards) 

 Initial legitimacy comes from within the group, 

then outside recognition

 New local markets created based on direct 

contact with consumers: farm visits, 

farmers’markets, internet sales and 

supermarkets used

 Changes in rules for organic production, 

internal organization and the sharing of roles

and responsibilities among different people 

within the groups  = (farmer/consumer-auditors)
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Legend of the functions needed :

F1 = entrepreneurial activity

F2 = knowledge creation

F3 = knowledge creation through networks

F4 = guiding vision

F5 = market formation

F6 = resources mobilisation

F7 = creation of legitimacy 
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Participatory Guarantee Systems



Bolivia: Public procurement for local 

agroecological food

 National regulation for Ecologic 
Agriculture
• 2006 - Export = 3PC, Domestic =  

PGS

• Within the PGS, if one farmer does 
pass, the whole group doesn’t pass

• Registration with Food Safety 
Authority

 School Breakfast
• Camelidos/Quinoa production 

system

• Local, traditional products

• PGS as the registration mechanism

• Direct procurement from local farm 
families

• Farmers also selling in the monthly 
BioFeria



Innovations in knowledge creation
 Focus on specific

technologies & farmer-led
experimentation

 Begins with partnerships
between local research, training, 
extension and  farmers

 Uses national and international 
knowledge to promote agro-
ecological practices and 
techniques

 Initial legitimacy comes from
outside of the group

 New local markets created to 
differentiate ‘safe’ products

 Changes rules in extension, 
production, and allocation of 
responsibilities among actors = 
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Phase two

Phase one

Legend of the functions needed:

F1 = entrepreneurial activity

F2 = knowledge creation

F3 = knowledge creation through networks

F4 = guiding vision

F5 = market formation

F6 = resources mobilisation

F7 = creation of legitimacy 

Multi-actor Innovation Platforms



Benin: Integrated production systems and the creation of 

local input supply systems
 Public  land given to the Songhai Centre to 

train youth in agro-ecology
• Free tuition for Beninese youth, small fees for 

other nationalities

 Integrated model (crop, livestock, 

aquaculture,  bio-fertilizers, biogas 

production, transformed products, shop, 

business center…) 
• Taught through a program that is 25% theory, 

75% practice

 5 regional hubs (training, production, 

processing, services) that sell sustainable

inputs (Effective Micro-organisms, seeds, bio-

repellents) and buy harvest from ex-trainees

to process
• 54% of value of finished products was internal to 

the network. 46% constituted product sales with a 

value of US$ 7,040,540 in 2014



Innovations in community investment  Begins with grassroots entrepreneurial 

activities to resolve a community

concern

 Resources mobilized from within the 

community

 The CSA practices are reinforced

through internal improvements, 

focalizing on purpose of the initiative 

and building internal/external

legitimacy

 Market formation, often in the form of 

bringing the market into the 

community, is a result of these

reinforcement mechanisms

 Change seen in the  rules for  how the 

community creates a protected space

to market their products within the 

local communities = (citizen-
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Legend of the functions needed :

F1 = entrepreneurial activity

F2 = knowledge creation

F3 = knowledge creation through networks

F4 = guiding vision

F5 = market formation

F6 = resources mobilisation

F7 = creation of legitimacy 

Community Supported Agriculture 



Trinidad & Tobago: Community supported

agriculture – multi-functional innovation

 Brasso Seco Tourism Action Committee

 Began with Bird Watching – now a vibrant agri-tourism
community
• Continuous investment, new ideas, new products, new events

in order to value old traditions

• All community members have a role and employment via a 
range of productive activities and services

 Bringing the market into the commuinity



Key messages:

 Incentives for adopting sustainable practices come from the autonomy
created when local actors develop innovative rules for market interactions 
(based on values of reciprocity in exchanges and a diversity of 
knowledges).

 Local actors rely upon social values (e.g., trustworthiness, health (nutrition 
and safety), food sovereignty, youth empowerment/employment, farmer 
and community livelihoods) to adapt sustainable practices to local contexts 
and create new markets

 Farmers, consumers, cooperatives, firms, civil servants, NGOs, etc. are 
innovating together through their efforts to revise the rules and change 
responsibilities. No one ‘type’ of person has only one ‘role’ in these 
systems.

 We cannot separate the markets (by creating a linear value chain) from the 
ecologies of knowledges of techniques within which innovation occurs



The 6 (Re)s of policy support that can (re)value 

responsable, sustainable and inclusive food systems

1. Recognize existing markets for sustainable products by facilitating the registration of 

agroecological farmers with trade and food safety authorities according to appropriate 

standards

2. Revise input subsidy schemes to include agroecological and biological inputs (or remove 

subsidies altogether) and provide financial incentives for creating small-scale agro-

enterprises

3. Reform research and extension programs in order to include agroecology and enable 

more flexible collaboration and experimentation with producers, civic and private actors 

(recognize the results from participatory and qualitative research as valid evidence!)

4. Reinvest in agriculture through public procurement from agroecological producers by 

adapting the procurement protocols to the local realities of agroecological production (e.g., 

informal trading relations)

5. Recreate public spaces for sustainability by providing public facilities that can be used to 

host farmers’ markets, fairs and festivals by the community

6. Research, via participatory methods, the innovative markets for agroecology and 

sustainable agriculture in order to better understand how they contribute to Sustainable 
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